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*Channels — brief overview
 Establishing your infrastructure
*Setting SMART goals

e Content strategy

*How/what to monitor (in 10 minutes a day)
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Twitter

#Communicate and stay #connected with followers
through quick, frequent updates of 140 characters or

less.

Evolved to a #link-sharing channel, though it’s also a
#micro-blogging platform.

A#Tweet is an expression of a #moment or #idea. It
can contain #text, #photos and #videos.




Twitter:

REPLY: Comment on a Tweet and join the
conversation.

RETWEET: Share a Tweet with your followers. You
can even add your own thoughts before you

share it.

FAVOURITE: Favourite a Tweet to let the author
know you liked it.

HASHTAG: Hashtags assign a topic to a Tweet. So,
for example, Tweets that contain #ElderAbuse are

about that. Click on a hashtag to see Tweets
related to a topic.
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Facebook:
e Home fo friends, fans, clients and critics
e Post questions, comments, feedback

 Fans may interact with each other, but will mostly
interact with your content

 Customize your page by adding photos, posting
stories, sharing graphics and more
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Linkedin:

* Networking

 Recruiting
e Social selling
e Promoting content

 Generating thought leadership
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e Facebook

o Twitter

e LinkedIn

* YouTube
 Blog

e MailChimp
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INFRASTRUCTURE
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Core Content Strategy Statement

We'll share a mix of curated and original content, We'll be champions for women’s equality, but we'll always
including blog posts, audio slideshows, photos, connect it to the bigger picture. Women’s equality isn’t just
stories, Infographics, interesting articles and up- about women - it's about a stronger economy and a healthier
to-date research on a daily basis. society. It's also about men and women working together.

Create and curate content that makes the connection between women’s equality and a healthy,
vibrant community, humanizes our work and inspires people in Metro Vancouver to take action.

Without people our work is We may be a global movement, but our We may tackle some heavy issues, but we
meaningless! We'll humanize our content is for people living in Metro never want our audiences to feel helpless.
work by showing the impact it has Vancouver. We'll still talk about global Our content will be positive, inspiring and
on real people and showcase the issues, but we’ll always tell our audience action oriented.

real people making a difference in how it relates to the local level.

their lives (employees, volunteers,

donors).
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